Westside High School - Weekly Lesson Plan (Week At a Glance) — SY 25-26

. FASHION/mkt FMR/ADV/MKTG 9-12 12/1-12/5
Teacher: COfer Subject: SHION/ 9 Course: Grade: Date(s):
Standard:
Assessment: O Quiz [ Unit Test =l Project =l Lab ] None
Activation of Focused Guided Instruction Collaborative Independent ]
. ) i i i Closing
Pre-Teaching Learning Instruction (10 min) Learning Learning .
. (10 min) *WE DO (10 min) (10 min) (5 min)
(5 min) . v .
Learning Target 1D0 Y’ALL DO YOoU DO
@ . Do Now . Think Aloud . Socratic Seminar * . Jigsaw* . Written Response* . Group Discussion
. Quick Write* . Visuals . Call/Response . Discussions* . Digital Portfolio . Exit Ticket
Success Criteria 1 o Think/Pair/Share . Demonstration . Probing Questions . Expert Groups . Presentation . 3-2-1
. Polls . Analogies* . Graphic Organizer . Labs . Canvas Assignment . Parking Lot
. Notice/Wonder . Worked Examples . Nearpod Activity . Stations . Choice Board . Journaling*
Success Criteria 2 . Number Talks . Nearpod Activity . Digital Whiteboard . Think/Pair/Share . Independent Project . Nearpod
. Engaging Video . Mnemonic Devices* . Create Visuals . Portfolio
. Open-Ended Question . Gallery Walk
® Black Friday/Cyber Discussion Questions] | Teacher will usually |Depending upon the Students are Students work Wrap-up
- Monday Current Events in use visuals and or gontrif;tcyhsgnr']g?f faciliate allowed to independently and or |Check- in
3 Segment Review Fashion, Marketing, think aloud activities th%punderstandiﬁg. chLabhorate in their IFr: groups to construct |\where we're
S Entertainment to start up instruction Graphic organizers for g:tscasiligggo\?izzéls 0:%?2:1:2202h\é\glnen headed tomorrow
; ; traditional marketing. ’ ! p :
Retail Review
g |Perfect Customer Profiles | Discussion Questions] | Teacher will usually |.Depending upon the Students are Students work Wrap-up
> Current Events in uhgel(\/isiualds and or gggtr%f;féﬁ::}']gﬁ; aciliate alllc:wt()ed to e independently and or | Check- in
. i i think aloud activities collaborate in their in groups to construct '
i Customer Profiles Fashion, Marketing, to start up instruction | i€ understanding. with their groups Prgseni)ation written Where we're
2 Entertainment Graphic organizers for Discussions.visuals. |or oral respo,nse headed tomorrow
Retail Concepts traditional marketing. ! ! :
~It- i i i Students will h i i i i -
~ [® |Watch-It- Wednesday Discussion Que§t|ons] Students wil have a careers i | Houw does marketing | Wardrobe designer, | If Marketing tells a Wrap up
T Current Events in sheet to use on WATCH IT play a role? Where Set designer, story, how is the Check- in
£ WIW Fashion, Marketing, WEDNESDAY woul?vyog shopfforth \F;%otograpﬁers, fzishio.n :E”Ir}gl] thell X Where we're
Qo - - ; specific pieces for the ideographers story in this film clip?
2 Retail Review Entertainment the given film.. headed tomorrow
® Perfect Customer Profiles part | Discussion Questions] | Teacher will usually | Depending upon the Students are Students work Wrap-up
> 2 Current Events in use visuals an(_j or Content,hsemr']n?ff iat allowed to _ _ !ndependently and or |Check- in
g Perfect Customer Profiles | Fashion, Marketing, think aloud activities %%plrj(;adcergtsanziﬁgéu late chLabhorate in their |in groups to construct |\where we're
£ - - Entertainment to start up Instruction Graphic organizers for with their groups. Presentation, written | o5 qed tomorrow
Retail Pathway Review traditional marketing. Discussions,visuals, |or oral response.
® |Perfect Customer Profile Teacher will usually | Depending upon the Students are Students work Wrap-up
presented. Discussion Questions] |use visuals and or Content,hsemr']n?ff i allowed to _ independently and or | Check- in
z Perfect Customer Profiles | Cyrrent Events in think aloud activities {ah%plrjor]acjcergtsanziﬁgau ate collaborate in their  |in groups to construct |\wWhere we're
i Fashion, Marketing, to start up instruction Graphic organizers for g:tskz:ltjgillgggo\?lzzals E:%?Z:qigogh;vgtten headed tomorrow
Pathway Review Entertainment traditional marketing. ; , ponse.
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	Teacher: Cofer
	Subject: FASHION/mktg
	Course: FMR/ADV/MKTG
	Grade: 9-12
	Dates: 12/1-12/5
	Quiz: Off
	Unit Test: Off
	Project: On
	Lab: On
	None: Off
	Standard Assessment Quiz Unit Test Project Lab NoneRow1: 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row1_2: Black Friday/Cyber Monday
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row2_2: Segment Review
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row3_2: Retail Review
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow1: Discussion Questions]

Current Events in Fashion, Marketing,

Entertainment
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow1: Teacher will usually use visuals and or think aloud activities to start up instruction
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow1: Depending upon the content, seminar approaches help faciliate the understanding. Graphic organizers for traditional marketing.
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow1: Students are allowed to collaborate in their with their groups. Discussions,visuals,  
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow1: Students work independently and or in groups to construct Presentation, written or oral response.
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow1: Wrap-up

Check- in

Where we're headed tomorrow
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row4_2: Perfect Customer Profiles
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row5_2: Customer Profiles
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row6_2: Retail Concepts
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow2: Discussion Questions]

Current Events in Fashion, Marketing,

Entertainment
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow2: Teacher will usually use visuals and or think aloud activities to start up instruction
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow2: .Depending upon the content, seminar approaches help faciliate the understanding. Graphic organizers for traditional marketing.
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow2: Students are allowed to collaborate in their with their groups. Discussions,visuals,
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow2: Students work independently and or in groups to construct Presentation, written or oral response.
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow2: Wrap-up

Check- in

Where we're headed tomorrow
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row7_2: Watch-It- Wednesday
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row8_2: WIW
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row9_2: Retail Review
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow3: Discussion Questions]

Current Events in Fashion, Marketing,

Entertainment
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow3: Students will have a careers in Fashion/Marketingguided sheet to use on WATCH IT WEDNESDAY
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow3: How does marketing play a role? Where would you shop for specific pieces for the the given film,.
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow3: Wardrobe designer, Set designer, Photographers, Videographers
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow3: If Marketing tells a story, how is the fashion telling the story in this film clip?
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow3: Wrap-up

Check- in

Where we're headed tomorrow
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row10_2: Perfect Customer Profiles part 2
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row11_2: Perfect Customer Profiles
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row12_2: Retail Pathway Review
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow4: Discussion Questions]

Current Events in Fashion, Marketing,

Entertainment
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow4: Teacher will usually use visuals and or think aloud activities to start up instruction
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow4: Depending upon the content, seminar approaches help faciliate the understanding. Graphic organizers for traditional marketing.
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow4: Students are allowed to collaborate in their with their groups. Discussions,visuals,
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow4: Students work independently and or in groups to construct Presentation, written or oral response.
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow4: Wrap-up

Check- in

Where we're headed tomorrow
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row13_2: Perfect Customer Profile presented.
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row14_2: Perfect Customer Profiles
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row15_2: Pathway Review
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow5: 

Discussion Questions]

Current Events in Fashion, Marketing,

Entertainment
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow5: Teacher will usually use visuals and or think aloud activities to start up instruction
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow5: Depending upon the content, seminar approaches help faciliate the understanding. Graphic organizers for traditional marketing.
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow5: Students are allowed to collaborate in their with their groups. Discussions,visuals,
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow5: Students work independently and or in groups to construct Presentation, written or oral response.
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow5: Wrap-up

Check- in

Where we're headed tomorrow


